SalesTouch Case Study:
Whole Foods Market

VARIOUS LOCATIONS IN US & CANADA

WHOLE FOODS Man:ET@wthEFoous
@Argentineanwine Thanks for sharing about our #WFMwine chat!
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The Location:

Whole Foods Market has stores located throughout the United States and Canada; Customer Comment Boards have been
Installed In both new and existing stores. Typically, the touch monitor is mounted on a wall near the entrance; however,
some installations use a floor mount and others are located in specialty departments.

Marketing Objective:

Whole Foods Market talks about mission, excitement and fun when answering the question, “Who are we?” Their Core
Values not only include “selling the highest quality natural and organic foods available” with passion but “satisfying and
delighting our customers” with extraordinary customer service.

Extraordinary customer service is defined as meeting or exceeding customer expectations - competently, efficiently,
knowledgeably and with flair. Whole Foods customers expect quality food products as well as information - specials,
products and upcoming events. And, Whole Foods constantly innovates and isn’t afraid to try new ideas and concepts.

Many organizations have some way for customers/employees to provide feedback regarding their experiences.
Sometimes it is a board with handwritten notes or a box or a website. Who knows if they’re read, when they’re read or

what happens next?

Whole Foods not only actively solicits customer comments, it immediately sends the comments to team members for

review/response and displays both the question and response upon review. Their objective is interactive engagement as a
way to further involve and inform the customer. A similar interactive experience can be shaped for any customer-focused
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Software Solutions since 1985
Sales/Marketing, Construction Scheduling and Warranty/Customer Service Software
3035 Prospect Park Drive, #90, Rancho Cordova, CA 95670 (800) 648-6608 www.cpsusa.com



WHOLE FOODS

Customer Communication

Please take a moment to give us your
comments, suggestions or questions. If
you need a personal or confidental

reply, please include your phone
number or e-mail address.
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PAgh, :
Customers have the option of an on-screen or physical keyboard to submit their comments. f
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I'm a happy customer because of

Team MNombors INami
How did the Team Member make you happy?
E lopedic knowledge of Suggested something to me

food and/or store. that didnt break my budget.

Went out if his/her way to help Introduced me to 365 Everyday
me. Value=.

Thought of a food that | didn't Suggested a great alternative
to a product | couldn't find.
suggested an awesome way 1o

; Offered me a sample when |
COOK Or prepare an item.

was undecaded.

introduced me to my first

We wantio hear the whole story-please tell us more!
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We're so happy to have you with us. If you feel the same,
spread the love via our store twitter/facebook pages, visit

yelp, or email our Regional President directly
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Here’s the opportunity to recommend an employee or program.
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TOPPINGS—2 FOR $o

Spreads: Nuts and Fruit:

« Fig Spread «» Candied Walnuts

» Sour Cherry Spread » Cranberries

» Hot Pepper Jelly » Cranberry/Nut Mix
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StaNs “Drill Down” for calendar details including images.
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% A multi-touch monitor provides stretch, pinch and twirl options for any posted file.
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